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The challenge

● Light & natural (conversational) UX
○ but... system copy has to be generic (nothing food-related)                          ] 1

○ but... we don’t know the customer’s gender                                                  ] 2

○ but... lots of user-generated content                                                  \

○ but... lots of structured data (times, dates, prices, phones, …) | 

3

○ but... translated as-is to 24 languages in 180 countries /



● Online food ordering UX ≠ online store UX
○ catalog - ✕, menu - ✓

● However, same (system) content for…
○ Restaurants: full-service, fast-casual, fast-food, food trucks, bakeries, cafes, bars, …

○ Food suppliers: home cooks, fit meals, catering services, …

○ The long tail: dispensaries (!), flower shops, car dealerships, magazines, …

● The things we cannot say
○ food, eat, kitchen, restaurant, dish, dessert, hungry, diners, …

○ Instead: menu, order, we, item, …

“Food is implied”





● Conversational UI with multiple actors
○ Restaurant (“we”), Customer (“you”), Wix (“the other we”)

○ Which “we” is inferred from context, as in real life

● Action buttons
○ “ שלילהזמנההוסיפו ”

○ “ ושליחהאישור ” (not “ ושלחואשרו ”)

○ “ עכשיוהזמינו ” vs “ לתפריטחזרה ”

● Using “My” vs “Your”
○ “Your order will be ready in 15 minutes”...

○ … so is it “My Orders”, or “Your Orders”?

○ Solution: Is this my interface or yours?

We, You, Them

https://medium.com/@jsaito/is-this-my-interface-or-yours-b09a7a795256


Don’t do this.

☹





● There’s no agenda, just UX
○ “A good product not only solves a problem, but adds a feeling and creates an atmosphere”

- Avishai Abrahami

● Plural form (“אתם”) gives us 2 for 1
○ No fuss gender neutrality (no need for that annoying “ לכםשנקראתרצואיך ?”)

○ Suppresses loneliness

Gender neutrality



● Language ≠ geography
○ English (Israel)

● 3 types of content
○ Lunch special - unstructured (UGC), no localization

○ Unavailable - unstructured (system), trivial localization

○ 1 hour and 15 minutes - structured, challenging localization

● Combinations
○ Deliveries to North Tel Aviv will start in 1 hour and 15 minutes

○ “Deliveries to ${params.areaTitle} will start in ${params.when}”

Localizing structured content [1/3]





● Numbers & prices (browser Intl)
○ “12.5” (IL) vs “12,5” (FR)

○ “$12” (USD in US), “$12” (CAD in CA), “C$12” (CAD in US)

● Addresses (Google Maps)
○ “Arlozorov 7” (Israel) vs “7 Arlozorov” (United States)

○ Some countries are weird: Japan, India

● Phone numbers (libphonenumber)
○ “054-512-3456” (IL# in Israel) vs “+972 54-512-3456” (IL# in US)

● Distances
○ “2 mi.” (US) vs “1.6km” (IL)

Localizing structured data [2/3]



● moment.js
○ Relative: “in 1 day, 2 hours and 15 minutes” / “31 minutes ago”

○ Absolute: “yesterday | today | tomorrow | Tuesday | 11/15/2018 at 4:40 PM”

● Problem: “We’ll open ${when}”
○ We’ll open in 2 hours and 15 minutes ✓

○ We’ll open tomorrow at 10 AM ✓

○ We’ll open 11/15/2018 at 10 AM ✓

○ במחרנפתח -10:00 ✓

○ בראשוןיוםנפתח -10:00 ?

○ ✕ 10:00-ב 15/11/2018נפתח

● Solution: “We’ll open: ${when}”

Localizing structured data [3/3] - Dates/Times



Questions?


